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META PRIVACY & A1 SETTINGS GUIDE 2026

WHY THESE META CHANGES MATTER?

Meta is no longer just a social media company. Today, Meta is transforming
Facebook, Instagram, WhatsApp, Threads, and its Al systems into one
connected digital ecosystem powered by artificial intelligence. These new
updates are changing how people communicate, create content, protect
privacy, run businesses, and interact online every day.

For users, creators, and businesses, these changes are important because they
directly affect:

« Privacy and personal data

« Content visibility and reach

o Messaging security

o Al-generated content

« Business marketing performance
o Account safety and control

Some of the latest updates introduced by Meta include:

o Private Al conversations on WhatsApp

« Removal of Instagram DM encryption

« New Al Creator labels

« Reduced reach for reposted content

o Advanced Al integrations across Meta platforms
o Automatic content sharing between apps




OQ Meta
New Updates in 2026

& 6, A,

Private Al Removal of New Al
Conversations Instagram DM Creator Labels
on WhatsApp Encryption
Reduced Reach Advanced Al Automatic Content
for Reposted Content Integrations Sharing Between Apps

Figure 1Meta Updates, May 2026

These changes mean that users who fail to update their settings or understand
the new system may experience:

« Lower engagement and reach

« Reduced privacy protection

« Unwanted public sharing of content
« Poor content performance

o Increased security risks

At the same time, users who understand these updates early can gain major
advantages:

o Better account protection

« Improved content performance
o Smarter use of Meta Al tools

« Stronger audience growth

« Better digital marketing results




This guide was created to help you understand the most important Meta
changes introduced in May 2026 and show you the exact settings and actions
you should take immediately.

Whether you are:

« A normal social media user

o A content creator

« A Dbusiness owner

« Adigital marketer

o Orastudent learning online branding

these updates will affect how you use Meta platforms moving forward.

The good news is simple:
Most of the important changes can be managed in just a few minutes if you
know where to go and what to update.

Let’s start by securing your Meta Al privacy settings on WhatsApp.

IMPORTANT SETTINGS TO ADOPT WITH THESE
NEW META UPDATES

HOW TO ENABLE WHATSAPP INCOGNITO AI
CHAT

Meta has introduced a new privacy-focused feature called Incognito Chat for
Meta Al on WhatsApp. This feature allows users to chat with Meta Al privately
without storing conversations after the session ends.
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Incognito Chat
with Meta Al

Your messages are private and
6 won't be used to train Al.

Learn more

\\ Hit I'm Meta Al
How can | help you today?

):41 AM

Give me ideas for growing my
business on Instagram.

):41 AM

in Incognito Mode

ats are end-to-end private

Figure 2 WhatsApp Incognito Chat
This is one of the most important updates for users who discuss:

o Personal information

« Business ideas

« Financial topics

« Sensitive conversations
o Private research

According to recent Meta updates, Incognito Chat is designed to give users more
control over Al privacy and temporary conversations.

WHAT IS INCOGNITO CHAT?

Incognito Chat is a private Al conversation mode inside WhatsApp where:




o Chats are not saved permanently
« Sessions automatically disappear
« Conversations are separated from normal Al interactions

[t works similarly to private browsing mode in web browsers.

WHY THIS FEATURE MATTERS?

Without privacy controls, Al conversations may sometimes be used for:

o Personalization

o Al improvement

« Recommendation systems
o Future Al training

Incognito mode helps reduce those concerns by creating a temporary private
session.

This is especially useful for:

o Business owners
« Students

o Professionals

« Content creators
« Researchers

HOW TO ENABLE INCOGNITO CHAT ON WHATSAPP?

STEP 1: UPDATE WHATSAPP

Open:

« Google Play Store (Android) or App Store (iPhone)
o Search for WhatsApp
o Then tap Update

STEP 2: OPEN META Al

Inside WhatsApp:




« Look for the colorful Meta Al circle icon, usually found near the search
or chat area
o Tap the icon to open Meta Al.

STEP 3: OPEN THE AI MENU

Inside the Meta Al screen

e Tap the menu icon
e Look for “Incognito Chat”, then Select it.

STEP 4: START A PRIVATE AI CONVERSATION

You can now:

« Ask questions
o Generate ideas
« Discuss sensitive topics privately

When the session ends, the conversation automatically disappears.
IMPORTANT PRIVACY TIPS
Even when using Incognito Chat:
AVOID SHARING:
« Passwords
o Banking information
« National IDs
« Private verification codes

RECOMMENDED SETTINGS

For better security:

ENABLE:

« Two-factor authentication

10




« Fingerprint lock
o Chatlock
« Login notifications

SIGNS YOU MAY NOT HAVE THE FEATURE YET

Meta is rolling out this update gradually.
If you do not see Incognito Chat:

o Update WhatsApp again later
o Restart your phone
« Wait for rollout in your region

QUICK TIP FROM 2AZ MARKETING SOLUTIONS

Use normal Al chats for:

o Contentideas
o General questions
o Public tasks

Use Incognito Chat for:

« Sensitive planning

« Business discussions
« Private brainstorming
« Confidential topics

INSTAGRAM PRIVACY SETTINGS YOU SHOULD
CHANGE IMMEDIATELY

Meta recently introduced major privacy and messaging changes on Instagram,
including reports that end-to-end encryption has been removed from some
Instagram Direct Messages. This means users should now pay closer attention
to how their information, conversations, and content are managed inside the

platform.




If your Instagram account contains:

« Private conversations

o Business communication
o Personal content

« Brand collaborations

« Sensitive information

these settings are extremely important.
This section will help you improve:

o Privacy

o Account safety

« Content control

« Al personalization management

1. REVIEW MESSAGE PRIVACY CONTROLS

Instagram messaging settings determine:

« Who can message you
« Who can add you to groups
o Which messages go to requests

HOW TO ACCESS IT

1. Open Instagram
2. Tap your profile




3. Tap the menu icon (=)

14 Oed - @ .l €
-+ 2azmarketings.. v ® @ —
www.2mark
stingjeam Athumani Haruna Mbonde
564 1,030 2,667
posts followers following

4. Go to: How others can interact with you

5. Open: Messages and Story Replies

& Story, live and location

92, Activity in Friends feed >

How others can interact with you '

B Messages and story replies 2 >
@ Tags and mentions >
Q Comments >

Sharing and reuse b

RECOMMENDED SETTINGS

SET THESE TO “PEOPLE YOU FOLLOW”

o Message requests




Choose “Who can send you a message”

—

Message requests

Allow access to messages

n turned on, anyone wit

e, Pages Manager

app, Busine

party apg
t. Learn more

Who can send you message requests

Everyone

Your followers

No one

Who can add you to group chats
Y group

Everyone

People that you follow or have messaged
before

Types of message requests

«©

O @

O

* unwanted message requests

@




« Story replies

& Storyreplies

Who can reply to your stories

Allow story replies from everyone @

Only allow story replies from people that
you follow

an't allow story replies

Choose “Who can reply your message”

This helps reduce:
e Spam
« Scams

« Fake Al bots
« Suspicious accounts

2. TURN OFF ACTIVITY STATUS

Your activity status shows other people when you are online or recently
active.

WHY IT MATTERS

This can:

« Reduce privacy

15




« Increase unwanted attention
« Affect mental focus
« Encourage spam messages

HOW TO DISABLE IT

From Setting Menu (=) within “How others can interact with you”

1. Open “Messages and story replies”

2. Tap Messages and Story Replies

& Story, live and location

92 Activity in Friends feed >

How others can interact with you l

B Messages and story replies 2 >
@ Tags and mentions >
Q Comments b

Sharing and reuse b

3. Select Show Activity Status




& Messages and story replies

How people can reach you

Message requests >

Story replies >

Who can see that you're online

Show activity status @

v read receipts >

4., Turn it OFF

& Activity status

Show activity status | @
Allow accounts you follow and anyone you

message to see when you were last active or

are currently active on Instagram apps. When

this is turned off, you won't be able to see the
activity status of other accounts. Learn more

You can continue to use our services if Active
“tus is off.

3. CONTROL SENSITIVE CONTENT

Instagram’s Al recommendation system may suggest sensitive or unwanted
content through:

« Explore page




« Reels
o Search
« Suggested posts

HOW TO REDUCE SENSITIVE CONTENT

1. Open Settings and Activity

2. In “What you See) Select Content Preferences

€&  Settings and activity

@ Limit interactions off »
Aa Hidden words >
+2  Follow and invite friends >

What you see

% Favourites 2 >

& Muted 0o >

@:‘] Content preferences @
A AanA ~clhAara Al iAEe~ AN

3. Tap Sensitive Content
Then, Confirm a pop-up message of explanations.

4. Choose: Less




e Sensitive content control

Sensitive content doesn't go against our Community Guidelines,
but refers to topics that some people may not want to see. Learn
more

Choose how much sensitive content to see:

Less @

You might see less sensitive content.

Standard O

You might see some sensitive content.

More O

You might see more sensitive content.

‘s affects search results as well as recommended content in
“e, Reels, feed and hashtag pages. This also affects
*s that you see on other people's posts.

4. REVIEW AI PERSONALIZATION SETTINGS

Meta increasingly uses Al systems to personalize:

« Recommendations
e Ads

o Suggested content
o Search behavior

Some users may prefer limiting this data usage.

HOW TO REVIEW AD & AI PREFERENCES

1. Open Settings and Activity
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2. Go to Accounts Center

&  Settings and activity

Q Search

Your account QO Meta

Accounts Centre

Password, security, personal details, ad @
preferences

Manage your connected experiences and account settings across
Meta technologies. Learn more

How you use Instagram

~aved >

3. Select Ad Preferences

20




X 00 Meta

Accounts Centre

Manage your connected experiences and account
settings across Meta technologies such as
Facebook, Instagram and Meta Horizon. Learn

more
AQ Profiles and personal details
s 5 profiles
% -
O Password and security >
c&: Connected experiences >
E‘g Your information and permissions >
gﬂ Ad preferences @
E) MetaPay >
~ _—
* Subscriptions >
4. Review:

» Customize Ads

Activity-based ads

Ads you saved

Advertisers you saw ads from
Ads topics

21




Ad preferences

Take control of your ad experience and the
information used to show you ads.

Customise ads Manage info

See all

Ad activity

kibondogreenfarm

kibondogreenfarm

See all

Ads you saved

Ads you saved See all

JE,UNATAFUT... ABGroup-Tan... KtgPhonepoint

2Az Marketing AB Group - Tan Ktg Phonepoint

Advertisers you saw ads from See all

Kadence WP >
° Bolt Business >

m Makeugcai >
Ad topics See all
Manage ad topics and search for what you want to see less
of
a 3 -

From one of four Categories that Meta used to reach you, you can select and

Customize it by “Hide” it from reach you.

22




<

Bolt Business

Bolt Bolt Business

bl Travel and transport

Fast, convenient, and affordable work rides
and expense management by Bolt. A leading
on-demand transportation platform in Europe
and Africa.

10,245 followers

Facebook Page @ >

Website
https://bit.ly/BoltBusinessSignUp

Ads from this advertiser

“You can choose to hide all ads Hide ads
M this advertiser.

» Data sharing (Manage Info)
¢ Information used to reach you ads
v' Information shared on your profile (Employment history,
Job title, Education, Marital status)
v’ Activity information from ad partners
v' Audience-based advertising




Ad preferences

Take control of your ad experience and the
information used to show you ads.

Customise ads Manage info

Information used to show you ads

Categories used to reach you
Information that you share on your profle@

or other categories used to reach you.

Activity information from ad partners
Choose whether we use this information
to show you ads that are more relevant to
you

Using this information

hudience-based advertising I

Advertisers whose audiences you've
been included in based on your activity or

information.

Ads shown outside Meta

Ads in other apps

~oose whether you see ads from Meta (> )
mmmn Mabianel: in athar amen

e Ads shown outside Meta
e Other Settings




UDSM-MUCE and 2 others

; Used >

Education

Married

Relationship status

Edit Facebook profile ® >
Categories associated with you
Advertisers can reach you based on other categories that
we associate with you. You can remove yourself from any

of these categories.

Android: 360-degree media
Remove

supported

Birthday in August

mmuters Remove

+* Review and remove or reduce the access of these information to show
ads to you.

5. PROTECT YOUR STORIES AND POSTS

Many users unknowingly allow:
« Story resharing
« Remixing

o Public reposting

This may increase unwanted exposure.




RECOMMENDED CHANGES

DISABLE:
« Storyresharing

o Remix permissions for strangers
o Automatic sharing to other apps

HOW TO MANAGE IT

1. Open Settings and Activity

2. Go to: Sharing and Reuse (In How others can interact with you)

26




&  Settings and activity

® Blocked

& Story, live and location

92, Activity in Friends feed

How others can interact with you

@ Messages and story replies
@ Tags and mentions

Comments

| 0O

Sharing and reuse

2

Restricted

Limit interactions

11>

0 >

off >

3. Adjust permissions carefully

27




€~  Sharing and reuse
& Sharing and reuse

Allow people to create with and reuse your original

Allow people to share your stories audio on Meta Al

Story shares Reels

When this is on, people can send your stories in mgissag L ) -
o o Peop ’ ! ’ - - When this is on, anyone can create with all or part offyour original

audio on Meta Al apps and websites. You can turn t

. : time. Learn more
Stories to stories -

Everyone @ Allow people to share externally

Followers you follow back O Downloads o

When this is on, anyone can download your publig reels, origina
Off O audio from your reels and remixes by others. Youcan turn off
downloading for individual reels from the more rifenu. Learn more

When this is on, the audience that you select §an share your

stories to their story. Website embeds

Allow people to share your posts and rTeIs on @

Posts and reels to stories

Off O

When this is on, your public posts or profile can b shown outside

Reposts on posts and reels
of Instagram, including articles and blogs. Learn mpre

ole

Allow people to create with and reuse yoly content ) . )
Allow businesses to interact with you

Posts o Manage featured content

Respond to open requests and manage your fe&ured >

Reels o content.

6. CHECK LOGIN ACTIVITY REGULARLY

With increasing Al integration and fake account scams, account security is
now more important than ever.

HOW TO CHECK ACTIVE DEVICES

1. Open Settings and Activity

2. Go to Accounts Center

28




&  Settings and activity

Q Search
Your account 0Q Meta

Accounts Centre
Password, security, personal details, ad @
preferences

Manage your connected experiences and account settings across
Meta technologies. Learn more

How you use Instagram

~aved >

3. Tap Password and Security

Accounts Centre

Manage your connected experiences and account
settings across Meta technologies such as
Facebook, Instagram and Meta Horizon. Learn

more
@Q Profiles and personal details
s 5 profiles
w
O Password and security @
& Connected experiences >
Your information and permissions >




4. Select “Where You're Logged” In “Security Checks”

Advanced Protection

This aavanc ed SeC LJ"_, F}"){_Zhi" me hl' [)" ;‘.t*'f_“": Y our
account from unauthorised access

Advanced Protection >
Security checks
Review security issues by running checks across apps,
devices and emaills sent

Where you're logged in

Recent emails >

~curity Checkup >

2azmarketingsolutions - Instagram

2azmarketingsolutions « Instagram

Account login activity

You're currently logged in on these devices:

m Samsung Galaxy A15
Mwanza, Tanzania * This device

Logins on other devices

(1

Samsung Galaxy A07 4G
Dar es Salaam, Tanzania - at 09:56
on 14 May

S

Windows
Mwanza, Tanzania - 13 hours ago

Windows
Arusha, Tanzania » at 06:37 on 2 March

Logins on Samsung Galaxy AO7

4G

We'll help you secure your account in case you see a

login that you don't recognise. Secure account

Dar es Salaam, Tanzania
Last login: at 09:56 on 14 May

Recent logins

Dar es Salaam, Tanzania
at 09:56 on 14 May

Arusha, Tanzania
13:18 on 29 March

Remove devices you do not recognize.




7. ENABLE TWO-FACTOR AUTHENTICATION (2FA)

This is one of the strongest ways to protect your Instagram account.
HOW TO ENABLE 2FA

1. Open Accounts Center

& Settings and activity

Q Search

0Q Meta

Your account

@ Accounts Centre :

Learn more

How you use Instagram

“aved

2. Select Password and Security

Accounts Centre

Manage your connected experiences and account
settings across Meta technologies such as
Facebook, Instagram and Meta Horizon. Learn
more

5 Profiles and personal details 5
R 5 profiles

O Password and security @

cﬁ: Connected experiences >
l_?:g Your information and permissions >




3. Tap Two-Factor Authentication

&«
Change password >
Two-factor authentication @
Verification selfie >
Saved login >
Advanced Protection
This advanced security programme helps defend your
account from unauthorised access.
Advanced Protection >

4. Follow setup instructions

IMPORTANT WARNING

Never share:

« Verification codes

« Recovery links

o Password reset messages
« Login approval requests

Scammers increasingly use fake Meta support messages to steal accounts.

QUICK SECURITY CHECKLIST

Before moving to the next section, make sure you:

Restricted unwanted messages
Disabled activity status

Reduced sensitive content

Reviewed Al personalization settings
Limited story resharing

Enabled two-factor authentication
Checked login activity
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QUICK TIP FROM 2AZ MARKETING SOLUTIONS

Privacy settings should not only protect your account — they should also
protect your:

o Brand reputation

o Business communication
o Audience trust

o Personal identity

Taking a few minutes to update these settings can prevent major problems
later.

HOW TO STOP INSTAGRAM AUTO-SHARING TO
THREADS

Many Meta users have recently reported that some Instagram content is
automatically appearing on Threads without realizing it. This may include:

o Posts

o Stories

« Profile information
« Shared activity

For users who care about privacy, branding, or content control, this can
become a serious issue.

If you use Instagram for:

« Personal content

« Business marketing

o C(Client work

o Private communication
o Professional branding

you should review these settings immediately.

WHY THIS MATTERS?




Threads and Instagram are now deeply connected inside Meta’s ecosystem.
Because of this integration, Meta may encourage cross-platform sharing to:

» Increase engagement

« Expand reach

o Improve recommendations
« Connect audiences

However, many users may not want:

o Private content appearing publicly

« Different audiences mixing together

« Business content shared automatically

« Instagram activity connected to Threads

COMMON PROBLEMS USERS REPORT

Some users have noticed:

« Instagram posts appearing on Threads

« Threads suggestions based on Instagram activity
« Followers crossing between platforms

« Shared content visibility changes

This can affect:

e Privacy

o Brand image

o Audience targeting

« Professional appearance

HOW TO DISABLE INSTAGRAM SHARING TO THREADS

STEP 1: OPEN INSTAGRAM

e Launch the Instagram app and log into your account.

STEP 2: OPEN YOUR PROFILE MENU

e Tap your profile picture




e Tap the New posting icon (+)
o Select the Type of post you want to post

@ Reel
(]) edis (e ]

Post

(+

Story

PNy

Highlights

o Select the Media (Image or Video)
e Go to Next
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\\ Turn Digital Skills into Income

e Then, Go Next to the Editing area
Step 3: Open Sharing Area Settings

e Scroll down to the “Sharing area”
e Tap “More options”




@ Tag people

(® Add location >
Tabora Mjini Tabora Kanyenye ‘TABORA'
O Add Al label @
t je with Al. Learn
more
& Audience >
(A) Alsoshareon..  2profiles, yourstory >
+  More options >

e (o to “Automatic Sharing”
e Look for options related to:

= Threads
= Facebook
= Your Story

Automatic sharing

@ Threads o
@ Facebook o
'\_) Your story o

Learn more
Accessibility

= Write alt text

e Turn Off Threads Sharing
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v’ Disable Automatic Threads sharing

This helps keep your Instagram content separate from Threads.

RECOMMENDED SETTINGS FOR BETTER PRIVACY

TURN OFF AUTOMATIC STORY SHARING

WHO SHOULD DISABLE AUTO-SHARING?

This is highly recommended for:

o Business owners

o Creators with different audiences

« Personal/private accounts

« Brands managing professional identity
o Users testing Threads separately

BEST PRACTICE FOR CREATORS & BUSINESSES

Instead of automatic sharing, Share content manually.

Why?
Because

« Each platform has different audiences

« Different captions perform differently

o Threads content style differs from Instagram

o Manual posting improves strategy and branding

IMPORTANT BRANDING ADVICE

Instagram is highly visual while Threads is more conversation-focused.
Posting the same content automatically may reduce:

« Engagement quality
« Audience connection




« Professional consistency
QUICK PRIVACY CHECKLIST

Before continuing, make sure you:

v" Disabled automatic Threads sharing
v Reviewed remix permissions

v" Controlled story resharing

v" Checked cross-platform visibility

v' Protected business/private content

QUICK TIP FROM 2AZ MARKETING SOLUTIONS

The best digital strategy is not posting everywhere automatically.
The best strategy is “Platform-specific content.”
Customize content differently for:

o Instagram

o Threads

« Facebook

o TikTok

« WhatsApp Channels

This creates stronger engagement and better audience trust.

HOW TO USE META AI VOICE & SHOPPING
FEATURES

HOW TO USE META AI VOICE & SHOPPING FEATURES
EFFECTIVELY

Meta is rapidly integrating artificial intelligence across Facebook, Instagram,
WhatsApp, and Threads.




O Meta Al

Meta Al

opp

Features

' e

Al Voice Smart Al Voice Al Shopping
Assistance Shopping Powered Experience
Meta Al

Figure 3 Meta Al

One of the biggest additions is the new Meta Al system with advanced:

« Voice interaction

« Real-time assistance
o Al recommendations
« Shopping support

o Content suggestions

This new Al experience is designed to help users interact with Meta platforms
more naturally using both voice and text.

For many users, this may become one of the most important digital tools of
2026.

WHAT IS META AI?




Meta Al is an artificial intelligence assistant built directly into Meta platforms.

299
‘s
O .“

Mefo Al New |

e

ogo

Figure 4 Old Meta Al vs New Meta Al

Source: https://www.threads.com/@saasjunctionhg

It can help users:

« Ask questions

« Generate ideas

o Search products

o Create captions

o Getrecommendations

« Explore information faster

Unlike traditional chatbots, Meta Al is now becoming deeply integrated inside:

o WhatsApp
o Instagram
« Facebook

o Messenger

o Threads
WHAT IS VOICE MODE?

Voice Mode allows users to:

o Speak directly to Meta Al
« Ask questions using voice
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o Receive instant responses
« Generate suggestions in real time

This creates a more natural Al experience similar to talking to a digital
assistant.

WHAT IS SHOPPING MODE?

Shopping Mode allows users to:

« Search products through Al chat
« Discover recommendations

o Compare items

« Explore Marketplace content

« Receive personalized suggestions

\

' Shopping

\
() Meta Al

 running

Al Chat Search

Smart Recommendations

Compare Products

Marketplace Access

Figure 5 New Meta Shopping Mode
Instead of typing traditional searches, users can simply ask Meta Al naturally.

Example:




“Show me affordable wireless headphones.” Or “Find modern office desk
ideas.”

HOW TO ACCESS META AI

STEP 1: UPDATE YOUR META APPS

e Update:

= WhatsApp
= [nstagram
= Facebook
= Messenger
= Threads

Use Google Play Store or Apple App Store

STEP 2: LOOK FOR THE META AI ICON

e Inside Meta apps, look for the colorful Meta Al circle icon
This icon may appear:

= Near the search bar
= Inside chats
= In navigation menus

STEP 3: OPEN META Al

e Tap the icon to launch the Al assistant.

HOW TO USE VOICE MODE

STEP 1: OPEN META Al

e Launch the Meta Al interface

STEP 2: TAP THE MICROPHONE ICON

¢ Inside the Al chat, tap the microphone symbol




STEP 3: START SPEAKING

e Ask questions naturally.
Examples:

o “Give me Instagram caption ideas.”

o “Help me create a marketing slogan.”
o “Suggest business content ideas.”

« “Explain digital marketing simply.”

BEST WAYS TO USE META AI

FOR STUDENTS

Use Meta Al for:

« Research summaries
« Study explanations

o Learning support

o Brainstorming ideas

FOR CONTENT CREATORS

Use Meta Al for:

« Caption generation
o Video ideas

« Hashtag suggestions
o Content planning

o Script writing

FOR BUSINESSES

Use Meta Al for:

o Marketing ideas

o Customer communication drafts
o Product descriptions

« Branding inspiration




o Campaign planning
IMPORTANT SHOPPING TIPS

When using Shopping Mode:

ALWAYS:

o Compare products carefully

o Verify sellers

« Review product ratings

« Confirm prices independently

Al recommendations should support decisions — not replace your judgment.
PRIVACY & SAFETY REMINDER

Avoid sharing:

« Passwords

« Banking details

o Personal IDs

« Confidential company data

Even advanced Al systems should be used responsibly.

RECOMMENDED AI HABITS

USE META AI FOR:

* Productivity

= Learning

= Businessideas

* (Content planning

= (Creative assistance

AVOID USING AI FOR:

+ Sensitive personal secrets




+ Financial passwords

+ Legal verification

+ Identity confirmation

+ Confidential client information

COMMON PROBLEMS USERS MAY FACE

IF META AI DOES NOT APPEAR:

« Update your apps again

« Restartyour device

« Wait for regional rollout

o Clear app cache

o Checkinternet connection

Some features roll out gradually by country.
QUICK AI CHECKLIST

Before moving to the next section, make sure you:

v’ Updated all Meta apps

v" Located the Meta Al icon

v’ Tested voice mode

v" Explored shopping features
v Reviewed privacy practices

QUICK TIP FROM 2AZ MARKETING SOLUTIONS

Al should not replace human creativity.
The best results happen when:

HUMAN STRATEGY + Al ASSISTANCE WORK TOGETHER.
USE META AI TO:

o Save time
o Improve workflow
o Generate ideas faster
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BUT ALWAYS ADD:

o Your creativity

e Your personality

e Your brand voices

o Your professional judgment

AI CREATOR ACCOUNT LABEL

Meta has introduced a new feature on Instagram called the Al Creator Label.
This label is designed to identify accounts that regularly create or publish Al-
generated content.

AS ARTIFICIAL INTELLIGENCE BECOMES MORE
COMMON IN:

« Content creation

« Video editing

o Image generation
o Caption writing

« Voice cloning

« Virtual influencers

Meta wants users to understand when content may involve Al tools.
This update is part of Meta’s broader push toward:

o Transparency
« Responsible Al usage
« Content authenticity

WHAT IS THE AI CREATOR LABEL?

The Al Creator Label is an account designation that may appear on profiles
that frequently publish Al-generated content.

This may include:




o Al-generated images
o Al-edited videos

« Synthetic voices

o Al avatars

o Fully Al-created posts

The label helps audiences identify accounts that actively use Al in their
content production.

WHY META INTRODUCED THIS FEATURE?

Meta is responding to growing concerns about:

« Fake content

o Al misinformation

o Deep fakes

o Misleading media

« Synthetic influencers

The platform wants to improve trust and transparency between creators and
audiences.

WHO SHOULD USE THE AI CREATOR LABEL?

This feature may be useful for:

« Al artists

« Digital creators

o Content studios

o Virtual influencers

o Al educators

o Tech-focused brands

WHO MAY NOT NEED IT?

You may not need the label if you only:

o Occasionally use Al tools
« Edit captions with Al assistance




o Use minor Al enhancements
« Generate simple ideas occasionally

Using Al tools casually does not necessarily mean your account should
become an “Al Creator” account.

HOW TO ENABLE THE AI CREATOR LABEL?

STEP 1: OPEN INSTAGRAM

e Launch the Instagram app.

STEP 2: GO TO YOUR PROFILE

e Tap your profile picture.

STEP 3: OPEN SETTINGS

e Tap the menu icon (=), then select:
e Settings and Activity

STEP 4: OPEN ACCOUNT SETTINGS

e Tap Account

STEP 5: SELECT ACCOUNT TYPE
e CHOOSE ACCOUNT TYPE

STEP 6: CHOOSE “Al CREATOR”

e Follow the prompts if the feature is available in your region.

BENEFITS OF USING THE AI CREATOR LABEL

1. INCREASED TRANSPARENCY

¢ Audiences understand your content style more clearly.

2. STRONGER TRUST




e Honest labeling may improve audience confidence.

3. BETTER BRAND POSITIONING

e Tech-focused creators may appear more innovative and modern.

4. EASIER AUDIENCE TARGETING

e People interested in Al content may engage more with your profile.

POSSIBLE RISKS OR DISADVANTAGES

1. AUDIENCE MISUNDERSTANDING

Some followers may wrongly assume:

« Everything is fake
« No human creativity is involved

2. REDUCED EMOTIONAL CONNECTION

« Some audiences prefer fully human-created content.

3. FUTURE ALGORITHM CHANGES

o Meta may eventually apply different policies to heavily Al-generated
content.

o Because Al systems are evolving rapidly, future platform rules may also
change.

BEST PRACTICE FOR CREATORS

The strongest content strategy is usually:

“Al-ASSISTED, HUMAN-DIRECTED CONTENT.”

Use Al to:

o Speed up workflow
o Generate ideas




« Improve efficiency
But keep:

o Human storytelling

o Real personality

« Original experiences

o Authentic communication

IMPORTANT CREATOR ADVICE

AVOID:

+ Fully copying Al-generated content
#+ Mass reposting Al images

+ Misleading audiences

+ Fake engagement tactics

INSTEAD FOCUS ON:
v" Originality
v’ Creativity

v’ Authenticity
v" Clear communication

SHOULD BUSINESSES USE THIS LABEL?

For most businesses, not necessarily.

Businesses can still use Al tools internally without labeling the account as an
Al Creator account.

The label is more relevant for accounts where Al-generated media is a major
part of the visible content identity.

QUICK CHECKLIST

Before continuing, ask yourself:

v" Do I regularly publish Al-generated content?




v' Is Al part of my brand identity?
v Will this improve audience trust?
v Does my audience understand my content style?

QUICK TIP FROM 2AZ MARKETING SOLUTIONS

Al tools are becoming normal in digital marketing.

The goal is not to hide Al completely.
The goal is to use Al responsibly while keeping your:

o Creativity

« Brand identity

o Audience trust

« Human connection

Creators who combine Al efficiency with authentic storytelling will have the

biggest advantage moving forward.

HOW TO PROTECT YOUR INSTAGRAM REACH

Instagram’s algorithm is changing rapidly in 2026. Meta is now prioritizing:

o Original content

o Authentic creators

o Meaningful interactions
o Al transparency

« Content quality

At the same time, the platform is reducing the visibility of:

« Reposted content

« Low-quality uploads

« Spam-like behavior

o Mass Al-generated posts

« Engagement manipulation tactics

For creators, businesses, and marketers, understanding these changes is

extremely important.




Because even good content can lose reach if it is posted incorrectly.

WHAT IS “REACH”?

Reach refers to the number of unique people who see your content.
This includes visibility through:
« Explore page

o Reels feed
« Home feed

o Hashtags
« Recommendations
e Shares

When reach drops, content performance also drops.

WHY INSTAGRAM IS REDUCING REACH FOR SOME
ACCOUNTS

Meta wants Instagram to:

« Promote originality

« Reduce spam

o Limit repetitive reposts

« Improve user experience

« Encourage authentic creators

Accounts that repeatedly post copied or recycled content may now receive:

« Lower visibility
« Fewer recommendations
« Reduced Explore exposure

TACTICS OF INCREASING REACHES ON INSTAGRAM
1. FOCUS ON ORIGINAL CONTENT

Original content is now one of the biggest ranking factors on Instagram.




WHAT COUNTS AS ORIGINAL CONTENT?

Examples include:

v Your own videos

v Your own photos

v Your own voice

v' Personal storytelling
v Unique editing style
v Custom graphics

AVOID EXCESSIVE:

#+ Reposting TikTok videos with watermarks
+ Copy-paste captions

+ Downloading and reposting viral content
+ Duplicate uploads from other creators

BEST PRACTICE

Instead of reposting recreate ideas in your own style.
Meta rewards:

o Unique presentation

o Creativity

o Personality

« Authentic experiences

2. IMPROVE WATCH TIME ON REELS

Instagram heavily values watch time and retention.

The longer people stay watching your content, the more Instagram may push
it to others.

WAYS TO INCREASE WATCH TIME

USE THE FOLLOWING TACTICS:




« Strong first 3 seconds
o Clear subtitles

« Fast pacing

o Curiosity hooks

o Short clean editing

« Engaging storytelling

EXAMPLE HOOKS

v’ “Most creators are making this mistake...”
v’ “Instagram changed this recently...”
v “Here’s what nobody tells you about Meta Al...”

3. USE PLATFORM-NATIVE CONTENT

Instagram prefers content created specifically for Instagram.

RECOMMENDED FORMATS

PRIORITIZE:
e« Reels
o Carousels
e Stories

o Collaborative posts

AVOID:

+ Uploading identical content everywhere automatically
+ Reposting low-quality exports
# Using visible competitor watermarks

4. Use Collaboration Features
Instagram increasingly encourages collaborative content.

This includes:

« Collab posts




o Shared creators
o Brand partnerships
« Jointlive sessions

Collaboration can:

« Expand audience reach
o Improve trust
« Increase engagement quality

5. MAINTAIN CONSISTENCY

Consistency matters more than random viral posting.

BETTER STRATEGY

+ Instead of:
Posting 10 times in one day then disappearing

v' Use:
Consistent weekly posting

SUGGESTED POSTING RHYTHM

For most creators:

o 3-5 quality posts weekly
o Dalily stories
« Regular engagement with followers

6. ENCOURAGE MEANINGFUL INTERACTIONS

Instagram now values quality interactions over empty engagement.
STRONG INTERACTIONS INCLUDE:

v' Saves
v" Shares




v Comments
v' DMs
v" Profile visits

WEAK SIGNALS INCLUDE:

+ Fake likes

#+ Spam comments
+ Engagement pods
+ Bot interactions

BEST ENGAGEMENT TACTICS

Ask:

e Questions

o Opinions

« Experiences

e Quick decisions
Example:

“Would you try this Meta Al feature?”

7. AVOID SPAM-LIKE BEHAVIOR

Instagram may reduce reach for accounts that:

Mass follow /unfollow
Overuse hashtags

Post repetitive captions
Send bulk DMs

Use fake engagement tools

IMPORTANT WARNING

Never use:

+ Fake followers
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+ Engagement bots
+ Artificial views
+ Automated spam systems

These may temporarily increase numbers but damage long-term account
health.

8. UNDERSTAND AI CONTENT CAREFULLY

Meta is becoming stricter about low-quality Al-generated content.

GOOD AI USAGE

v’ Al-assisted editing
v’ Caption ideas

v" Productivity support
v" Design assistance

RISKY AI USAGE

+ Mass-produced fake content

+ Misleading Al media

+ Repetitive Al spam posts

+ Fully automated low-quality uploads

9. IMPROVE PROFILE QUALITY

Instagram also evaluates overall account quality.
IMPORTANT AREAS

v Professional bio

v" Clear profile picture

v' Strong branding

v Consistent niche

v" Good audience interaction

10. STUDY ANALYTICS REGULARLY




REVIEW:

« Reach trends

« Watch time

o Saves

o Shares

o Audience activity

This helps identify:

« What works
o What fails
o Which content Instagram prefers

QUICK REACH PROTECTION CHECKLIST

Before moving to the next section, make sure you:

Focused on original content
Improved Reel watch time

Reduced reposting

Avoided spam tactics

Used collaboration features
Maintained posting consistency
Encouraged meaningful interactions
Reviewed analytics regularly
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QUICK TIP FROM 2AZ MARKETING SOLUTIONS

The future of Instagram growth is no longer “Post more.”
The future is: “Post smarter, more authentic, and more strategically.”
Creators who combine:

« Originality

« Consistency

e Human creativity
« Smart Al assistance




will dominate Instagram growth in 2026.

Stay updated. Stay protected. Grow smarter.
ABOUT 2AZ MARKETING SOLUTIONS

2Az Marketing Solutions provides:

« Digital Marketing

« Social Media Management

« Content Creation

o Meta Ads Management

« Branding & Content Strategy
o Account Optimization

« Online Growth Solutions

o Technical Issues Support

o (Crisis Management

2AZ MARKETING SOLUTIONS

Marketing From A to Z for Real Results

THE END




